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Press release


Advertisement cake 2016: revenues reach 56 billion HUF

The total revenue generated by TV ads reached 56 billion HUF in 2016, resulting in a growth of 9 percent compared to the results of the previous period. Traditional spot ads were dominant, generating 96 percent of all revenues – states the joint report of the Association of Hungarian Television Broadcasters (MEME) and EY. 

EY and MEME released their joint report on the Hungarian TV ad market for the 12th time this year. According to the report, the revenue of the TV ad market has grown by 22,8 percent since 2013. Including spots and non-spots, the total size of the TV Advertisement Cake reached 56 billion HUF last year. 

[bookmark: _GoBack]"With a 9 percent growth, television remained the dominant player on the ad market with its 26 percent share. Compared to the private sector though, the ratio of state ad spending grew more last year” – said Krisztián Kovács, president of MEME.  

This year the research also measured the amount of state expenditures. Results show that government spending makes up 11% of the total advertisement cake, reaching the value of 6.3 billion HUF. This is a significant, 140% growth compared to 2015. In order to get a better picture of the market, MEME will include state spending in future studies. 

According this year’s results, traditional spot ad revenues are dominating the market; this spending is responsible for more than 96 percent of all revenues, granting more than 53.56 billion HUF to TV channels. Non-spot revenues (such as product placement, sponsorship and virtual adverts), following another decrease of 4 percent in the previous period, decreased by another 13 percent to 2.4 billion HUF.

About the research 
This year’s research was based on the previous method: EY summarized the advertisement revenues of 63 Hungarian television channels that make up 99% of the market. The results were calculated following the deduction of allowances and agency fees. Neither contain the results revenues from other sources, such as premium rate SMSs or event related incomes. As of 2016, based on a decision made by MEME, members have to differentiate between state and non-state related revenues when submitting their revenue data. The latest results also contain these distinctions for previous years as well.
 
About EY
EY is a global leader in assurance, tax, transaction and advisory services. The insights and quality services we deliver help build trust and confidence in the capital markets and in economies the world over. We develop outstanding leaders who team to deliver on our promises to all of our stakeholders. In so doing, we play a critical role in building a better working world for our people, for our clients and for our communities.
 
EY refers to the global organization, and may refer to one or more, of the member firms of Ernst & Young Global Limited, each of which is a separate legal entity. Ernst & Young Global Limited, a UK company limited by guarantee, does not provide services to clients. For more information about our organization, please visit ey.com.
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